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NEW Zeacano

The Director General,
Depertment of Agricul ture,

WELLINGTON,

Dear sir,
In conformity with your suggestion terminating the
conference in iWellington dealing with the Board's request
that the Government should back its applicstion fop g loan
from the Bank of New Zealand, London, we submit the follow-
ing resume:of matters sffecting the proposal

OF THE HONEY EXPORT BUSINESS: Attached is a brief
gigggyof the export business from the formation of the
Honey Producers' Association to the present time, stating

briefly the Boards policy and the reasons for certain recent

criticisms.,
RD' AN PROPOSAL: The Board is seeking to raise
EHEongﬁDg r repayaole in six years to purchase the
e Brand, It is asked that the
,
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y had been large
| of the assets of the Assoofa%fozon'ur Lt vy
‘m in London, to pay for e B;'and . mtland arr. D
per 10, on exports. Under the str”:Y 8 deduction o3 14
this deduction would be = n of present ooy, x
eavy tax on produc ditiong
effort is being made to arrange payment b ;“5 ang
#d. per 1b. from the sales returns of honz ae eauctj
amount eventually being reduced to 4. pe,yibxpgrt“
Yo deduction at that figure and making a refund zhe%tmuing
has been deducted. In view of the payments re uierﬁ #d.
producers by the liguidation demands, the Board corS3 0f
it 1s highly deeirable that the deduction this yege 1der thay
- reduced to a minimum,  The suggested immediate paqShould b
8 loan would be = considerable relief to producerg Bent by
better returns for export and in the effect such pain the
would have on the liquidation proceedings. Some pi"‘ent
relief is particularly necessary as only a portion 0e89nt
depot sales will benefit the export this year. Naxt the
when all stocks are cleared the higher prices from q. V@27
sales will give an ample margin for deductions, ThoPO
Associations Shareholders are being pressed for varpy
in some cases considerable sums for unpaid capital g, g 2Rd
course. These shareholders comprise nearly the whqo re-
the commercial beekeepers, and the liquidation proc.‘° of
therefore affects the industry generally. This poglﬂinﬂ
concerns the Board by its adverse affect on producty tion
export, The position could be considerably !'o:liov.‘l Iﬂ“.

Board securing a loan and so making immediate
! h iquidator, by
1 uld then |




This Associati
cally a commercial hone bt

o ey me members. It commenced operai’ig;:dfﬁ;d" the Dontas
pital was provided by deductions from moneys due t '
8nd it financed producers throughout ite existen -
prompt advances without any restricti 1 ok

ons as to amo Faviag
supplied. From an export of 10 tons ount of honey

oglrltions exports increased to a maxirtﬁmtgg gvirl;:t]ivoegrtgf sos
1929, Its payout to producers was always more than pt1c2: 11;
tained by competing countries, except during 1918 when shi m‘.’,,;
could not be made from New Zealend on account of war restrfctio:s.

MARKETING POLICY OF ASSOCIATION: The Association adopted a policy
of standardising e qu y and selling as much of the honey as

possible in retail packages either through its own depot or through
other packers. This policy included extensive advertising in the

United Kingdom, some £48,000 having been spent during the Assoc-
iation's operations.

REQUEST FOR HONEY CONTROL ACT: By 1925 through the operations
o e Association an s system of markoting,lo;hfouun'd Ho

had become the premier honey in Great Britain.
in the system was the presentation to the publ
quality. While the distribution of the Asso
so controlled as to obtain this objec

uals were sold for table use irrespective
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14 go through the Bogpq:
8 Age;
r:::::xfentg gnd account salgsn;:;‘e rshippers e
by the Pro%\;cexs'ysn §° okl i
s
QNS Fra sociation,

9 This As
¥ ganised market soclation cq
debited with advertising c}:lx:fée;!.l““dual A Pt

. G!I.Izugll:'TgEASSOCIATION: Up till 1928 exports according
tons a year. In 1928 the exports ex' v el S RES Of A0Q
1,100 tons, This bi

rade depression and t

stocks and local sellin factors
for the Aasoc:_lation to give efficient sgrvice andm:g: igngiift:ult
of the honey business export and local during the last three years
is the result. Early in 1932 at a joint meeting of the Board and
the Directors of the Association it was decided to recommend that
the Association go into liquidation and that Mr. J.R. Butland be
appcinted to arrange with the London Agents with regard to lia-

bilities and also secure for the Industry the Imperial Bee Brand.

ABSOLUTE CONTROL: The Board took absolute control over exports
on March Oth last. In doing this they were meeting th:
of producers as expressed through the National Beek
iation. The Board's initial policy is affected to a cert
ent by the liquidation proceeding of the Honey Pr ers'
iation. The arrangements made in London by Mr. |
however, mitigate these to a certain extent
remaining stocks in London to be dispo
disturbance to current exports.
The Board intends to nrk'dz
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only be
"”.nz tim:atﬁfgif:doﬁ controlleq distribytj
The Board alsp jo of ¥ Practicable py m

0 with>{
This Agree-
€ providin
The Boards 5

United Kingdom,
ments elsewhere, only that there is a levy of l/ed.g;:g ;g.sg:p—
honey shipped. For the future use of the industry the Board has
agreed to buy the "Imperial Bee Brand" for 26,000, payment to be
made by deductions from sales returns. As the brand is part of
the assets of the Association ana has to be realised on to help
pay the Associstion's debts it will be necess=ary to retain 2d.
ver 1b. for this purpose. Deductions will, however, be cont:
at id. per 1b. till the full 26,000 is realised, and a re
where 2d. was deducted. 4 loan to meet the payment w
more satisfactory and the Government has been T
the Boards account with the Bank for this amount,
quvorti sing has been discontinued until the ‘

/sold through the packing depot. t—a".ﬂi}‘a!‘ﬁ
|Attached is information issued by the Bo:
arrangements and advances. ==
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adian honey reople, by econn )

e ey ;..x..p." it i.)ipirtge;t by its recomnendation to

~adoption by our Fruit 3o

of Agriculture sng oy 1
. ard.  The oprosite 8 4y g P
Ang our bdutter ocan be compared s ™

lioy as used in sell-
by results’ v
88 t0 the honey distridution s N

- binbe o considersabdle sdvant-
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de continuing the marketing volicy initiated by :\h:d‘:::f
eertain oriticisms can de taken ss aprlying to the Board.
advantage of one distributor has been pointed out, That the dis-
tridution of New Zesland Honey has not suffered thereby is shown
by its deing in more shops in the United Kingdom than any other
New Zealand produce, slthough honey in Britain is far from a daily
article of food.

Outside the United Kingdom it is well establish-
ed in Northern Surope snd the sttached sales shaets for three

months show its introduction into msny parts of the world. Many
cannot understand why we do not sell larger quantities under the
circumstances, having in mind the cohsideradle use of honey in New
Zealsnd. It is the failure to realise the small use of honey in
the United Kingdom snd =many other parts of the world that 4s at
the dottom of much misunderstanding. The United Kingdoms con-
sumption of honey is about 5000 less than doudle what we use in
New Zealand with our small population., Probably one quarter of
the 5000 goes into msnufacturing for which very cheap honeys can |
be obtained from Jamaioca, Cuba, Chile, Russia snd other foreign #
qountries. .
% re Marketing 3oards rgport 1938, Paragrarh 66, says
%g cally all t:g-um regarded honey as u_m: ainor
L0 business," and ph 59, SIhe BRI
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the quality of their product.

DVERPISING: Criticism by the producer mostly h
A‘!"a Vertising expenditure, and while he is paying f:gg::ngﬁzg

advertising everyday in his daily purchases

that someone else has paid for hj.af> Advert}ilgixfzﬂe.:p:gdiialise
since 1928 was heavy, the Association adopting a volicy ofute
advertising to quit its heavy stocks as likely to cause less 1
on its advances than by meeting the low prices to which compatii?
/honeys had fallen. The producer can ascertain what advertisin e
is costing him by comparing his returns with those of competnog
countries which do not advertise. New Zealand Producers have
barring 1918 previously referred to, received a higher return i’or
/their exports than any other country. There is no othér reason
for this than the system of marketing of which advertising forms
a part. In marketing we claim that our honey is the best in the
world and this contention was upheld by a German court in 1928.
But this claim can only be made good by the way the hodey is
marketed - standardisation, and keeping inferior honeys off the
table. As exported our honey is no better than Canada, U.S.A.,
Russia and other clover growing countries.

THAT PRODUCTION IS GOING BACK OWING TO THE OPERATIONS OF THE BORRDE

New Zealand Honey production today 1s 3000to 4000 tons, 0
Departments figures show considerable Increase in bees and bee-
keepers., The Honey Industry is one of the few primary industries
in which capital expenditure to increase holdings was made last

year.

Information issued by Board.
Report on Advertising by ur. F.E. Robson.
Three months sales of honey outside of Europe.




